




 working in their Street Fair booth. 
The photo identification allows 
street captains, police and California 
Alcoholic Beverage Control (ABC) 
agents to verify that a properly trained 
individual is always present in each 
wristband or alcoholic beverage service 
booth. 

The Street Fair board continues 
to address concerns raised 
by the community and to 
look for ways to improve the 
safety and experience of  all 
visitors. Community and visitor 
feedback continues to play an 
important role in the decisions 
of  the Orange International 
Street Fair board and planning 
committee. A visitor feedback survey 
is available on the Street Fair web 
site to solicit comments and concerns 
about every aspect of  the visitor’s 
experience. 

After four years of  working with the 
Orange International Street Fair board, 
Project PATH team members are 
confident they have made a valuable 
contribution toward improving visitor 
experience, creating a safer community 
and family event, increasing support 
for the Street Fair among Orange 
residents and businesses, and assisting 

the Street Fair in developing and 
implementing safe practices.

“The assistance that PATH provides is 
behind the scenes, the volunteers  are 
doing the work. We just want the fair 
to be a better overall experience for 
everyone. When we first thought about 
the Street Fair and there appeared to 

be a high 
density of  
alcohol 
service 
and 
use, we 
thought 
why 
not just 

eliminate alcohol! When you look at 
how much good this event does in the 
community, we wanted to look at ways 
to minimize the problems associated 
with alcohol use,” said Gore. 

“The alcohol booths are like prime 
real estate – the big money makers. 
They rotate each year, so all vendors 
have an incentive to follow the rules. 
For some of  the nonprofits this is the 
only fundraising event they will do all 
year,” Gore said. 

“Our objective is to make the Street 
Fair a better experience for the 

community and for the visitors. The 
interview and survey data informed 
the development of  effective practices, 
procedures and prevention strategies. 
We educated the nonprofit vendors 
about the liability associated with 
selling and serving alcohol. We 
trained the vendors on responsible 
alcoholic beverage service and how to 
properly check personal identification. 
Prominent official signage and a Street 
Fair booklet highlight alcohol service 
policies to increase visitor awareness 
of  drinking responsibly and DUI,” 
Espiritu stated. 

“Everything is in place for the board 
to continue to make improvements. 
Data from the annual visitor survey 
indicate the prevention strategies 
implemented have made the Street 
Fair a more enjoyable and safer event 
for everyone. PATH will continue 
to provide technical support to the 
Street Fair: training, education 
and implementation of  prevention 
strategies. It’s been a challenging and 
rewarding project,” said Espiritu.

For more information about the 
prevention strategies implemented 
at the Orange International Street 
Fair, contact Joyce Gore or Martha 
Espiritu, at 949/757-1096.
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The Orange International Street Fair reminds you that drinking and driving don’t mix.
Use a designated driver.

DRUNK DRIVING:
THE ULTIMATE PARTY FOUL




